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*   *   *   * 

 
This profile provides information about Natural Gas Vehicles for America (NGVAmerica) and the 

position of President.  The profile is designed to guide the identification and evaluation of 

prospective candidates and to assist individuals in assessing their interest in and qualifications 

for the position.   

 

The search for the President of NGVAmerica is being conducted by Association Strategies, Inc., 

1111 North Fairfax Street, Alexandria, VA  22314.  Applicants should submit a cover letter and 

resume to Association Strategies, Inc., at: www.assnstrategies.com/current_searches.php.  To 

learn more about NGVAmerica, go to www.ngvamerica.org.  Applications will be accepted until 

Friday, May 30, 2014. 

#   #   # 

 

 

http://www.assnstrategies.com/current_searches.php
http://www.ngvamerica.org/
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Position of President of  

NGVAmerica 
 

Profile Methodology 

This profile for the position of President of NGVAmerica was developed based on organizational 

data, discussions with NGVAmerica leaders and responses to an online survey.  The survey and 

discussions were conducted to identify and prioritize the skills, knowledge, experience, 

qualifications and qualities required and desired in the position.  Information regarding 

member services, organizational and cultural factors, and challenges and opportunities for 

NGVAmerica was also developed from the survey responses and discussions. 

 

About NGVAmerica 

NGVAmerica is seeking a President to position the organization as the premier association for 

information about and the leading advocate for the natural gas vehicle (NGV) industry among 

legislators, policymakers, suppliers, regulators, manufacturers, the public and the media.   

 

Located in Washington, D.C., NGVAmerica is a 501(c)(6) organization dedicated to the 

development of a profitable and sustainable market for vehicles powered by natural gas.  As a 

broad-based national trade association whose sole purpose for the past 25 years has been to 

grow the NGV industry in the U.S., NGVAmerica represents more than 200 companies, 

government organizations, and other individuals and entities interested in the promotion and 

use of natural gas in transportation.   

 

NGVAmerica’s member companies are those that produce, distribute and market natural gas 

across the country; manufacture and service NGVs, engines and equipment; provide refueling 

infrastructure for a growing NGV market; and operate fleets powered by clean-burning gaseous 

fuels.  Members represent every sector with an interest in a robust NGV industry.    

 

Mission:   NGVAmerica’s mission is to provide value to its membership as the national voice 

driving increased commercialization of compressed and liquefied natural gas as economic, 

clean, domestic, safe and abundant fuels for transportation.  The mission is accomplished by: 

 Developing and delivering credible data-driven information; 

 Educating fleet managers, consumers, policymakers and the general public about 

vehicle availability, NGV safety and the benefits of natural gas transportation; 

 Advocating for legislative and regulatory outcomes that facilitate market development;  

 Collaborating with industry allies and stakeholders to accelerate the adoption of NGVs; 

and 
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 Supporting member companies through the provision of tools, materials, information, 

data and other services. 

 

For more information about NGVAmerica’s programs and services, organizational culture, 

challenges and opportunities, and measures of success, please refer to pages 5-9. 

 

President Position 

Responsibilities:  The President of NGVAmerica is responsible for overseeing and administering 

the association’s activities, programs and services; advancing the legislative, policy and 

regulatory interests of the industry; providing strategic counsel and support to the 40-member 

Board of Directors; building a sustainable organizational infrastructure to support 

NGVAmerica’s  growth, development and influence; providing financial oversight of the 

approximately $2 million annual operating budget; and managing a staff of six.  The staff 

supports the work of these standing committees:  Federal Government Advocacy Committee; 

State Government Advocacy Committee; Marketing and Education Committee; Finance and 

Membership Committee; Technology Committee; and Conference and Expo Planning 

Committee. 

  

In addition, the President is responsible for: 

1. Taking a leadership role in strengthening the influence and profile of the association 

among legislators, policymakers, the public and the media; 

2. Effective day-to-day management of the association, staff and resources, including 

oversight of the staff support of standing committees;  

3. Serving as an exceptionally skilled spokesperson (both orally and in writing) and 

advocate for the association and the industry; 

4. Applying effective financial and business acumen and strategies to ensure short- and 

long-term stability of the association’s financial health and growth; 

5. Providing strong member value, increasing membership in the association, and 

marketing the value of that membership; 

6. Establishing and managing strong and collaborative relationships with related 

organizations and entities in the industry, including the leadership of the American Gas 

Association and America’s Natural Gas Alliance; 

7. Fostering and enhancing more widespread and robust member engagement in the 

association’s activities; 

8. Participating in strategic planning in cooperation and collaboration with the appropriate 

volunteers and leaders; and 

9. Identifying and capitalizing on strategic opportunities to solidify the association’s 

leadership role in the NGV industry.  
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Education/Experience:   The position requires a Bachelor’s degree.  Leadership experience in 

business, a comparably sized organization and/or a trade association is preferred.  Familiarity 

with and knowledge of the natural gas industry or a closely related industry is a strong asset.  

Prior experience as a CEO is not required but is also an asset. 

 

Skills/Abilities:  The following skills are critical to the success of the President of NGVAmerica: 

1. Visionary leadership and foresight to capitalize on opportunities and identify challenges 

to achieving the association’s goals; 

2. Exceptional public speaking (communication skills, both verbal and written, are 

especially critical to success in the position); 

3. Ability to build consensus among diverse constituencies in order to further common 

goals and to leverage influence; 

4. Effective management of association governance issues, Board initiatives and 

professional staff; and  

5. Ability to strengthen the organizational infrastructure to position the association for 

growth. 

 

Personal Traits/Characteristics:  These personal traits and characteristics are considered 

important to success in the position: 

1. Unquestioned honesty, integrity and ethics; 

2. An inclusive, collaborative and collegial nature;  

3. Driver of consensus and a team builder; 

4. Professional demeanor, but personable and accessible; 

5. Intellectual curiosity;   

6. An optimistic, enthusiastic personality; and 

7. Ability to function effectively in both the strategic leadership role and that of practically 

implementing and overseeing the daily activities and operations of the association (e.g., 

a “roll-up-your-sleeves” mentality). 

 

Key Interactions:  In addition to working closely with the Board of Directors and members, the 

President of NGVAmerica represents the association’s interests through interaction with a wide 

range of entities, including: 

 Federal, state and local policymakers and regulators 

 Equipment manufacturers, suppliers and utilities 

 Related association/organizations, including: 

 American  Gas Association 

 America’s Natural Gas Alliance 

 American Gas Foundation 

 American Trucking Associations 
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 American Public Gas Association 

 Solid Waste Association of North America 

 U.S. Department of Energy  and the Clean Cities Coalition 

 U.S. Department of Transportation 

 U.S. Chamber of Commerce 

 Alternative fuel and energy groups 

 Environmental groups 

 

Programs, Resources and Services 

NGVAmerica’s programs, resources and services to its members include the following: 

 

1. Legislative and regulatory work:  NGVAmerica is at the forefront of policy change that 

affects the industry.  This includes lobbying efforts to secure beneficial legislation and 

regulatory work to ensure the favorable treatment of NGVs by state and federal agencies.  

Issues about which NGVAmerica has advocated on behalf of the industry include tax policy 

(e.g., equitable taxation of liquefied natural gas and reduction of the federal highway excise 

tax on heavy-duty trucks).     

 

2. Conference and Expo:  NGVAmerica hosts the North American Natural Gas Vehicle 

Conference and Expo, the premier event for the NGV industry.  The Conference and Expo is 

attended by leaders from across all sectors of the industry.  The exposition hall, multiple 

receptions and numerous social functions provide for maximum networking and 

collaboration.  The 2014 Conference and Expo will be held November 11-14 in Kansas City, 

Missouri, and is expected to draw more than 1,500 attendees and exhibitors. 

 

3. Market development:  NGVAmerica’s leadership and members undertake a number of 

activities designed to grow the NGV market, including speaking engagements, publications 

and participation at conferences and other events attended by potential customers and 

decision-makers.  NGVAmerica staff members also provide member companies guidance on 

a wide range of issues and help foster beneficial business relationships. 

 

4. Codes and standards:  NGVAmerica supports the development of national safety codes and 

standards for NGVs and fueling stations, as well as the technological advancement of the 

industry, through financial support of the Clean Vehicle Education Foundation, a non-profit 

organization that assesses and provides guidance on technical issues involving gaseous fuel 

vehicles.  This work includes coordinating and implementing a variety of public awareness 

and education efforts, market research, codes and standards, and technology programs 

nationally. 
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5. One-on-one information support:  Staying ahead of market growth and trends requires 

access to the most accurate and dependable information available.  The NGVAmerica staff 

members have expertise in the gaseous fuel vehicle business and are available to members 

for one-on-one consultations to provide clarity and guidance across a broad range of 

business activities. 

 

6. Online Members Center:  The Members Center is an online multimedia knowledge base 

that features audio and slide presentations; an interactive policy portal; news archives; 

reports and conference papers; and industry data on the natural gas fueling infrastructure 

in the U.S. and Canada (e.g., active, planned and out-of-service stations, locations, contact 

information and accessibility). 

 

7. NGV Policy Portal:  This is a comprehensive and user-friendly repository of information that 

provides detailed state-by-state information about the number of vehicles by fuel type, 

fueling stations, motor fuel taxes, incentives and legislation.   

 

8. Topical spreadsheets on taxation and legislation:  NGVAmerica maintains and stores 

information on spreadsheets for use by staff and as a service for members.  Two of the 

most widely used spreadsheets cover state tax rates and information, and state legislation 

that has been introduced or enacted.   

  

9.  Additional online benefits:  The Business Directory is the only comprehensive online 

database of companies in the NGV industry, providing an alphabetical list and a menu 

system by company type and products and services offered.   There is also a weekly 

newsletter with the latest industry news, legislation and regulations, market development 

activities, infrastructure growth, new equipment offerings and NGV-related events.  

Members also have access to the NGVAmerica Newsletter Archive, an online repository for 

past newsletters. 

 

NGVAmerica stakeholders value the annual Conference and Expo; communication with and 

industry updates to the membership; educational resources and industry data; and advocacy 

efforts.  At the same time, stakeholders cite the following areas where services or activities 

should be strengthened or receive more robust attention: 

 

1. Outreach to new markets and potential new members (e.g., rail and marine industries); 

2. More concentrated regional advocacy efforts and influence at the state level; 

3. More widespread member engagement and efforts to provide member-based 

leadership opportunities on behalf of the association and the industry; 
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4. Improved use of technology (e.g., additional webinars and other educational offerings); 

increased use of social media to communicate with members; and management of the 

website to ensure its continued utility and relevance for members;  

5. An improved focus on industry safety, including the establishment of organizational 

goals and an effective plan to achieve these goals; 

6. More strategic and operational objectives that are clearly communicated to and 

understood by members as the foundation for moving the association forward; and 

7. Additional collaborative activities with related organizations with common or 

compatible goals for the safe growth of the industry. 

 

As the NGV market expands, safety-related incidents may be expected to increase and affect 

market development as a whole.  An effective platform to inform, educate, and implement 

policies aimed at improving industry safety will help both the industry and the standing of 

NGVAmerica as an organization.  As such, the new President will be tasked with developing a 

plan to implement a safety platform for the organization. 

 

Organizational Culture 

Stakeholders describe NGVAmerica’s leadership and staff as committed, dedicated, hard-

working and very knowledgeable about the NGV industry.  The staff is seen as effective despite 

limited oversight and resources.  Stakeholders suggest that the association would benefit from 

clarity of mission and solid alignment of resources with a strategic and operational plan.  Many 

suggest that the development of a more effective management infrastructure will be important 

to the association’s growth and its ability to take advantage of market opportunities.  The 

ability to better engage member companies and other stakeholders in the activities of and 

support for the association’s efforts is considered to be critically important. 

  

Challenges and Opportunities 

Stakeholders largely agree that now is the critical time to ensure that NGVAmerica is poised to 

achieve the overarching goal of solidifying its position as the leading association in the NGV 

industry.  They cite these areas as both challenges to and opportunities for achieving this goal: 

 

1. Promoting the attributes, value and importance of NGVs to the public, the media, 

legislators, policymakers; convincing these audiences that “NGVs are here to stay;” 

2. Balancing the association’s role as both an advocacy organization within the industry 

and an educational association for its members – doing both successfully with limited 

resources; 

3. Addressing an insufficient fueling infrastructure and the high incremental cost of NGVs; 
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4. Taking advantage of broader markets, and identifying the additional expertise and 

collaboration to positively impact these markets by increasing professional staff 

support and financial resources; 

5. Developing a strategy to define NGVAmerica’s role in obtaining subsidies, rebates and 

credits, and developing alternative strategic initiatives to move members’ businesses 

forward;  

6. Demonstrating the ability to listen to, manage and meet the diverse needs of the 

membership; and 

7. Addressing the challenges of increased competition in the industry. 

 

Measures of Success 

The success of the President of NGVAmerica will be measured by demonstrated progress in the 

following areas: 

 

1. Development and support of a positive, professional and results-oriented culture; 

2. Ability to speak effectively and persuasively to the public and other stakeholders, orally 

and in written communications; 

3. Enhancement of the association’s profile, leadership of and influence 

4. Quality of relationships, communication with and support for members’ diverse 

interests;  

5. Quality of relationships with the leadership of related organizations and the NGV 

industry; 

6. Growth in membership and in revenue streams; 

7. Development and implementation of long- and short-term strategic plans to position 

NGVAmerica to be more responsive and proactive in a changing environment; 

8. Development of operational plans to ensure alignment between Board and staff on 

agreed-upon initiatives and outcomes; 

9. Stability, morale and exceptional performance of the professional staff; 

10. Responsible stewardship of the organization’s financial health and identification of 

prospective new revenue sources; and 

11. Demonstration of the ability to listen carefully to all constituencies and develop an 

understanding of their interests, issues and needs. 

______________________________________________________________________________ 
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